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Society of Certified Public Accountants and the
American Society of Women Accountants.
Notable contributions toward a more enlightened
public opinion have been made through special
public relations programs conducted by ASWA
chapters, to which business executives and repre
sentatives of other accounting or related organiza
tions are invited.
THE WOMAN CPA
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Women's

One of the most important adjuncts of the public
relations program is THE WOMAN C.P.A., issued
bimonthly as the joint official publication of the
American Woman's Society of Certified Public Ac
countants and the American Society of Women
Accountants. Its name denoting the professional
attainment of members of the former and the most
likely aim of members of the latter, THE WOMAN
C.P.A. presents as regular features: Tax News, a
comprehensive analysis of developments in fed
eral taxation; What's New In Reading, a thumb
nail review of accounting literature and related
articles; Coast-to-Coast, news concerning mem
bers and chapter activities; and a technical article
of timely importance. In addition there are edito
rials and news articles on developments in the pro
fession and the progress of women in accounting.
Complimentary copies of THE WOMAN C.P.A.
are sent to the presidents of State Societies, chair
men of State Examining Boards, national officers
of other accounting organizations, and to a se
lected list of prominent accounting firms and bus
iness executives; also to a large number of libra
ries of schools and colleges, and deans, instruc
tors and counselors.
OTHER ACCOUNTING ORGANIZATIONS
The programs of the American Woman's Society
of Certified Public Accountants and the American
Society of Women Accountants purposely do not
cover professional problems that are shared by
men as such problems are adequately handled by
other accounting organizations. Both Societies,
however, recognize that those problems are the
inescapable responsibility of women as well as of
men and they encourage not only their own mem
bers but all women accountants to join those or
ganizations and to take an active interest in their
programs.
Issued by

American Woman's Society of
Certified Public Accountants
American Society of Women Accountants

THE NEED
Women in any field or profession have prob
lems and responsibilities that are peculiarly their
own. That is especially true in accounting, where
women form a smaller minority group than in any
of the other leading professions or executive
groups. Though certified public accountant cer
tificates have been issued to more than
persons, less than 300 are held by women. In the
field of business and industry, too, where knowl
edge and experience in accounting at the higher
level are an essential qualification, there is a simi
larly small percentage of women occupying top
flight executive positions.

AWSCPA
To fill the need for work that could not be ex
pected of existing accounting organizations, and
was not their responsibility, the American Wom
an's Society of Certified Public Accountants was
organized to advance the professional interest of
women certified public accountants. Though of ne
cessity small in membership, it renders a unique
service to the profession, and to business and in
dustry, as well as to women.
The program of the Society is based on three
primary objectives:
(1) Greater interest of women in account
ing and in higher attainments of the
profession
(2) More enlightened public opinion con
cerning the ability and achievement of
women in accounting
(3) Increased number of women as members
and active participants in programs of
technical accounting organizations.
To provide an effective medium through which
the first-named objective might be more readily
accomplished, the American Woman's Society of
Certified Public Accountants organized an affiliate,
the American Society of Women Accountants,
which through different classifications, provides
membership for women who are actively engaged
in any phase of accounting, who are instructors
or students of accounting, or who otherwise have
a substantial interest in accounting.
Through well-organized and regularly conducted
monthly meetings, local chapters in larger cities
of the country offer technical and educational pro
grams that are of material aid in improving effi
ciency of its members, good fellowship and ex
change of ideas among women with mutual in

terests, and encouragement to its members to
work toward obtaining certified public accountant
certificates.
Each of the two Societies is a separate and dis
tinct entity, developed under its own by-laws and
governed by its own officers and board of direc
tors. There is, however, a very close relationship
between the two, characterized principally by a
fine spirit of cooperation in working toward the
achievement of a mutual ultimate aim— equal rec
ognition of women as accountants.
As further evidence of its continuing interest
and cooperation in activities of ASWA chapters,
the American Woman's Society of Certified Public
Accountants has established the AWSCPA Award,
consisting of a silver trophy and $50.00 in cash,
awarded annually to the ASWA chapter obtain
ing the highest number of points based on chapter
activities.

PUBLIC RELATIONS
Public relations has long been one of the most
important functions of both Societies. Their efforts
and facilities have been combined in a joint pro
gram directed toward a more enlightened public
opinion concerning the ability and achievements
of women in accounting.
A survey made several years ago as part of that
program revealed that schools of commerce and
business administration throughout the country
admittedly were discouraging women in the study
of accounting, and some actually were denying
them the privilege. Contacts made with deans, in
structors and counsellors have been maintained
in various ways with gratifying results.
In the belief that the soundest way to insure
women's prestige in accounting is to encourage
the superior young women to prepare for the pro
fession and to provide guidance for them in the
selection of proper training, programs have been
conducted for students in high schools and col
leges, presenting information concerning the many
phases of accounting, the opportunities it affords
women, and qualifications required.
Another important survey was made in 1945 to
determine the reaction of the profession to women
as staff members of accounting firms. It was fol
lowed up in 1946 with another to determine the
future possibilities for those women for whom war
time emergencies had opened a door previously
closed to them. The pleasing results of both sur
veys appeared in publications of other accounting
organizations and have been reprinted in a pam
phlet issued jointly by the American Woman's

